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Challenges
To re-build HTC as a brand in the Indian Mobile
Handsets Market. 1 .2%
- To make a Presence in a business sector loaded
with contenders like Gionee, Micromax and 800+
Samsung .
Leads
Target Audience
«  We Targeted a niche group ranging from 25 years Eye Balls
to 40 years of age. 4.5 million (app.)

*  Major segment of the audience were from the
major metro cities.

« The campaign gained approximately 81%
aftention from males.
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AbGtech  Modus Operandi NTC

OCreated a customized campaign for HTC India as 9Visualization, designing and
well as Singapore and achieved a massive foot development of media assets for
fall of prospects. HTC via Display Ads, Advertorials,

Native Ads, EDMs and Blogs

9 Major sections targeted on the
network

ITVoir - IT News, Technology/
Software, Homepage

IWIL India - Women Leadership
Forum, Homepage

LawVedic - Lawyer search,
Articles and Blogs




ABGiech  GROUP AUDIENCE REACH

AGE GROUP
15 - 24 25 - 34 35 - 44 45 +

YEARS YEARS YEARS YEARS

| |
l PERCENTAGE BREAKUP ACROSS AGE GROUPS ‘
16% 28% 37% 19%
ACROSS GENDER

® o
81% m,n 19%

NTC

Targeted audience
were mostly
between the age of
25 and 40 years.

About 81% of males
responded and
became the major
part of the
campaign
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Measurement and Reportmg Strategy Development &

Planning

Research & Analysis Implementation & Management
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Star Performer was IT Voir

Campaign Performance Analytics

The HTC Campaign was run across ADG
Prime Media Network.

1) Impressions: The highest number of
impressions were received on IT Voir
as the phones for which the
campaign was run were high ended.
Clicks: Major number of clicks were
received on IT Voir (71%) followed by
IWIL India (21%)

CTR CTR: The highest CTR was delivered

by IT Voir (1%)

Impressions

Clicks

Audience were tracked majorly from the Capital for the
country followed by a few from Mumbai and Chennai.
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Campaign

Age Performance Report Maximum number of clicks were from Age
group 25-34.

A higher age group of 35-44 also

expressed interest in our campaign

The number of Clicks and Impressions
" peaked up with time.

Engagement from Males had a score
of 69% and that of females was
measured as 31%.

W 18-24 W 25-34 m35-44 wmA45-54 M54-64 @® A Closed knit plan helped HTC sales team

to touch base the filtered leads.
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Active Users: 2.5+ lac to 3 lac

o ITVoir is a IT and Tech News Portal that shares the top
W.Eb. . _ news in the field. The prime news portal covers IT and
Statistics e s Tech news.
This is a platform dedicated to building a strong
IT and Tech Users 4.5 Lac+ readership of IT and Tech specialists

IT and ITeS Professionals

Page Views: 3.5 million/ month

*Aspiring entrepreneurs

*Established Professionals

*C Level Audience

*News freaks, Tech Enthusiasts
*Prime Decision Makers

* TDMs and BDMs
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Innovate e Transform e Succeed

Hardware  Popular  Software  Networking

QNAP releases V3.3.2 Firmware with Mac 0S :
X Lion m

EASYFix Co-Founder talks

Catfish 7
e s i W PP about a unique business
Ba n n e r technology

Stellar launches Certified Disk Sanitization
Services

et L. ) E = Sponsored Story Box on
Home Page, Redirecting

Sponsored o iy to Story Page on IT Voir
Menu Tab for '

on . .
4 Join the new telco ..
/

GET STARTED
Beyond Boundaries

I LATEST ARTICLE

Editors Choice  PressReleases  Technical Resources ~ Hardware  Popular  Software  Networking  Newslett HTC Dashboard Thlnk COOI_ Think HTC, Grab your‘ HTC nO\/\l B‘ WhatsApp warned by

German Privacy Regulators
®n .Ir

 usiness News [ERSNSIE
—d
¥ E .
I B Microsoft, Workday inks

" global partnership for
HTC has been mercilessly engineered to handle evnrl mcroso Office 365
day knocks, bumps and scratches. We subjected it xl b [ Business new: [ERSENETY

By ITvoir News Desk - Sept

WhatsApp over 168 hours of extreme temperature tests, rangin{

BUSINESS NEWS

; g from a freezing -20°C to a scorching 60°C, plus o:;l Continued trouble between
Microsoft, WOfkt‘_laY inks Think Cool. Think HTC 10,000 gruelling drop, scratch and corrosion tests. Reliance Jio and Airtel
w Rl IR 9!obal partnership for Grab your HTC now didn't stop until the build quality met our axacl"’ (ol - B
INESININT NN Office 365

standards. Jie

Stewart Family s : True toife video meets true to life sound. HTC
Steve:Gret thanks! ;
i W N NN NN NN NN PO R UL SR Feo 24-it

(1 Alice Wt 0 Hi-Res audio recording in a smartphone, to capture 256 times more detail across twice the frequenc;
popn | VoY e YalVa) 9 i P guency

NEWSLETTER
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Innovate e Transform e Succeed

TOP STORIES ndustry News  New Products  Technology Updates  Market Review MOST POPULAR

HP introduces world's smallest Lenovo lays off employees
inkjet printer s from Motorola phone
oy fvon Brilliant Hi-Res

todiapricerevesld for Pokeman Audio

Moon & Pokemon Sun for pre. T ‘
s o ac oftware unveils
— : DVD ripping software

WhatsApp { dubbed MacX DVD Ripper

Allo VS WhatsApp: Google needs = Free Edition

. 1o advertise application to )
FREES ICEVIEW Sepreroe
COVER® HTC M depose WhatsApp s
End-to-end encrypted? What data WhatsApp is s 2
"/ Snapdeal Partners
W/ using?
; rbanClap to offer free
’XTAJ (Tvolr News Desk - September 2 ] India to get OnePlus Experience d e UrbanClap e
‘ o APAe cicaring essions s

ks F¥fonce sl R Diwali

“Terms and condnans spply
End-to-end encrypted?
What data WhatsApp is

SHOP NOW |

Interstitial
Banner

Skyscraper ad

.voir.com

Berond Boundanes

Networking,

Banner

Snapdeal Partners

UrbanClap to offer free End-to-end encrypted?
cleaning sessions this What data WhatsApp is
Diwali using?
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Think Cool, Think N Tg Ne\./vsletter : . daily digest
EROE, Brandlng: IT Voir - : Indian IT news & 29
iy Newsletter to
W 80000+Users

BoomSound Hi-&

with HTC Banner
on Header

Built strong because life is tough

HTC has been mercilassly engineered to handle everyday

Digital Mailer :
A : 3 EDM Shots
bl & 0. to a Database
| of 500000
Users
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Leaderboard
Banner

World-class
display
nre V./j

Interstitial

Banner
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W.Eb. W LawVedic
Statlstlcs Your Legal Destination

Dedicated Community: 2 Lac+
Active Users: 3000+

Page Views: 2 million/ month

A perfect platform for legal stalwarts and people
seeking legal advice; join us and get the right solution.

We have an active community of
800+ bloggers on Law Vedic

The visitors are:
*Consumers
*Mass Audience
* Legally Aware audience
* Legal Stalwarts
* Lawyers
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Innovate e Transform e Succeed

ALLSERVICES FAQ LOGIN/SIGNUP Q =

Domestic Violence Against Women:

Causes And Cure
24 Sep, 2016 @ 73 Views // ®@0C

Speak Our Professionals

91-97 1115 7666

+91-97 1115 7666 S

In India where the majority of the population is women, they
suffer from various kinds of dom violen dill-
treatment, often kept bereft of their basic rights of life. D TOP ARTICLES

READ MORE
16 Sep, 2016

Live in relationship..

@ 89 Views @ 0 Comments

BUY NOW

29 Aug, 2016
%’“ Right To Information: Its Scope
'"l Tadle, And Need..
TEST ARTICLES FEATURED ARTICLES s B e g i Ebrmares

27 Sep, 2016 17 Sep, 2016

Leaderboard

Banner
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Web 3
Statistics \W"—

Dedicated Community: 1 Lac+
Active Users: 50K +

Page Views: 2 million/ month

IWIL is an initiative to foster impregnable woman
leaders & embolden the women-led business
ecosystem to frame a future of socially & economically
independent women.

This is a platform dedicated towards women
empowerment and encouragement of women
entrepreneurs, getting readership from

*Aspiring entrepreneurs

*Women Entrepreneurs and Working Women
*Homemakers

*Youth

*Women aged 18 to 55 yrs

*Men aged 25 to 55 yrs



abctech  ABOUT US

ADG Prime Media Network

We are an Online Media House with top-
of-the-line Assets in the genres of IT News,
Women Empowerment  and Legal
Landscape. We develop cost-effective and
highly successful B2B and B2C marketing
strategies for a wide range of clients and
budgets.

[ 4 &
i LawVedic  @homeom \WIL

Beyond Boundaries

HTC

HTC brings brilliance to life through
leading innovation in smart mobile
device and experience design. Beginning
with a vision to put a personal computer
in the palm of our customers’ hands, we
have led the way in the evolution from
palm PC to smartphone.

At HTC, the Pursuit of Brilliance is the
impulse to create, to venture into the
unknown with an unwavering

dedication to bring innovative design to
life.
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Innovate @ Tran

Contact us:

® +1604-999-2365 () info@adgonline.ca

() unit 300 - 15300 Croydon, Drive Surrey, BC, V3Z 025



